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IV. Position(s): 

 

 Dean, Faculty of Management & Economics, Tarbiat Modares University (TMU), 

From 2009.  

 The Head of Entrepreneurship Center, Tarbiat Modares University. From 2003.  

 President, Academy of Iran Management Sciences, From 2016. 

 President; Iran Management & Productivity Study Center (IMPSC), 2001-2009.of 

 Head, Department of Management, Tarbiat Modares University, 2003-2009  

 The Member, Higher Committee of Academic Staff Promotion (TMU) , 2006-2012. 

 The Member of Performance Improvement, Evaluation and Monitoring Committee in 

TMU, from 2005.   

 The Member of KARAD (Promoting Entrepreneurship in Universities) Committee -the 

Ministry of Sciences, Research and Technology. 2003-2010. 

 The Member of Productivity Committee, TMU,  from 2003 

 The Member of  Curriculum Planning, TMU, 2004-2008. 

 Advisor of Economic and Commerce, Saipa Yadak (Automobile Spare Parts Production) 

Company in Iran, 2007-2008.  

 Advisor of Managing Director, Export Development Bank of Iran, 2009-2011. 

 The Member Board of Iranian Scientific Academy of Marketing 

 Head, Committee of Management, Economics and Accounting, Fifth Farabi Internationl 

Award, 2011. 

 Head, Committee of Management, Economics and Accounting, Sixth Farabi Internationl 

Award, 2012. 

 Committee of Management, Economics and Accounting, Seventh and Eighth Farabi 

Internationl Award, 2016-2017. 

 Iran’s Representative in APO, 2012-2013. 

 Commission’s Member and Head of Humanities Journals Reviews in Ministry of Science, 

Research and Technology, From 2012.  

 The Chief Editor of Human Resources and Logistics Journal of Police (NAJA), from 2010 

 The Chief Editor of Education and Training Journal of Police (NAJA), from 2013 

 

IV. MEMBERSHIP OF ACADEMICS AND CONFERANCES: 

Iranian Academy of Scientific Marketing  

Iran Academy of Management 

Iranian Academy of Technology Management 

International Conference of Strategic Management (Iran) 
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International Conference of Marketing (Iran) 

Iranian Conference of Banking Services 

International Conference of Operational Budgeting (Iran) 

National Conference of Occupation and Higher Education in Iran 

 

V. MEMBERSHIP OF THE JOURNALS' EDITORIAL BOARD: 

 Journal of Management Research in Iran, Tarbiat Modares University 

 International Journal of Humanities, Tarbiat Modares University 

 Journal of Entrepreneurship Development, Tehran University  

 Journal of Organizational Resources Management Research, Iran’s Management and 

Productivity Studies Center   

 Journal of Business Management Perspective  

 Iranian Journal of Management Science, Academy of Iran’s Management Science 

 Quarterly Journal of Business Management, Tehran University 

 Journal of Strategic Management, Azad University 

 Quarterly Journal of Police Management Studies , NAJA 

 

VI. RESARCH INTERESTS: 

1) Strategic Management  

2) Productivity 

3) Business and Marketing 

4) Organizational Design and Business Process Reengineering 

5) Innovation and Creativity 

6) Research Methodology 

 

VII. JOURNAL PAPERS: 

 

1) Innovation in Organizations: Concept, Types, and Processes. Economics & Management 

Journal, 42(1999), PP. 43-64. (in Persian) 

 

2) Designing a Model for Innovative Climate as an Intervening Variable. Daneshver Journal, 

28(2000), PP. 57-66. (in Persian) 

 

3) Customer Orientation: A Way to Success, Marketing Journal, 4 (2000), PP. 24-29. (in 

Persian) 

 

4) Revolutions in Communication Age and Its Role on Marketing, Journal of Management 

and Development, No.8, 2001. (in Persian) 
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5) A Study of  Administrative Corruption and Its Control Methods, Journal of Modares, Vol. 

2, Spring 2001. (in Persian) 

 

6) Marketing, Changes, Challenges and their Implication for New Millennium, Management 

Studies, No. 33, spring, 2001, PP.25-38. (in Persian) 

 

7) Strategic Innovation: A New Approach in Competency of Organizations, Journal of 

Management and Development, No. 14, 2002. (in Persian) 

 

8) The Impact of Information Technology in Marketing: The Role of Advanced Information 

and Communication Technology in Changing Marketing and Advertising Essence, Journal 

of Research and Evaluation, No. 29, 2002, pp. 443-457. 

 

9) Organizational Dimensions and the Apply of Information Technology and Systems in 

Successful Industrial Organizations, Humanities Journal of Modares, 6(3), fall 2002, pp. 

43-66. (in Persian) 

 

10) Vocational Training Development: Concepts, Situation and Conceptual Model, Quarterly 

Journal of Research and Planning in Higher Education, No.25, 2002, PP. 118-142. 

 

11) A New Method for Prioritizing of Iran's Industries Based on International Market-Making 

Capability in Electronic Commerce, Iranian Journal of Trade Studies, Vol. 25, 2002. (in 

Persian) 

 

12) The Intervening Role of Innovative Climate: A Study of Middle Managers in 

Manufacturing Organizations in Iran, Public Organization Review: A Global Journal, 3(2), 

June 2003, PP. 151-170. 

 

13) Prioritizing the Effective Factors on Customer Satisfaction of Automobiles, Journal of 

Management Payam, NO. 7&8, 2003, pp. 47-74. (in Persian 

 

14) The Relationship between Technological Innovation and Strategic Position, Structure, and 

Environment. Humanities Journal of Modares, No.25, Summer 2003, PP. 52-81. (in 

Persian) 

 

15) A Mixed Integer Goal Programming Model for Multi-period Complex Corporate 

Financing Problems, Finance India, XVII No.2, June 2003. 

 

16) The Design of National Innovation System: Necessities and Challenges, Journal of 

Management and Development, Vol. 5, NO. 20, 2004, pp. 8-31. (in Persian) 

 

17) Institutional Bases in National Innovation System: A Comparative Approach to the Role 

of Government and Public Management, Journal of Management Studies, No. 43&44, 

2004, pp. 95-112. (in Persian) 

 

18) Management Development: Typology, Competencies, and Strategies, Journal of 

Humanities Peik Noor, No. 3, 2005, pp. 56-68. (in Persian) 

 

19) Design of Export Marketing Model for Iran's Rug (Carpet), Humanities Journal of 

Modares, Vol. 42, 2005, pp. 79-100. (in Persian) 
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20) Design of Competitive Advantage Model of Iran's Car Industry, Humanities Journal of 

Modares, Vol. 39, Summer, 2005. (in Persian) 

 

21) Designing a Model of the Effect of Information Technology on Financial Performance 

indexes with Meta Analysis Method, Daneshvar Journal, 2005. (in Persian)   

 

22) Identifying Obstacles of Applying Electronic Commerce and Providing Appropriate 

Solutions for Iran Khodro (Automobile) Company, Iranian Journal of Trade Studies, Vol. 

37, 2005, pp. 63-89. (in Persian) 

 

23) The Design of a Model for Institutionalization of Innovation in Government Sector, 

Daneshvar Journal, Vol. 11, 2005, pp. 37-56. (in Persian) 

 

24) Designing Appraisal System for Bank's Employees, Applying Analytical Hieratical 

Process, Daneshvar Journal, 2005. 

 

25) Designing a Competitive Advantage Model for Automotive Industry in Iran, Human 

Sciences Modares, Vol. 2, 2005, p. 189. (in Persian) 

 

26) A Strategic Model of Global Market Entry for Iran's Car Industry, Humanities Journal of 

Modares, Vol. 45, Summer, 2006, (in Persian) 

 

27) Designing the appropriate Organizational Structure for IT/IS Systems for Automobile 

Spare Parts Industry in Iran, Humanities Journal of Modares, spring 2006, pp. 1-45. (in 

Persian) 

 

28) Proposed Pattern Design of Market Technology (the Technology Center of Exchange and 

Transaction) in National Level, Industrial Technology Management, Vol. 11, 2007, p. 33. 

(in Persian) 

 

29) Designing and Determining an Organizational Design Commensurate with Information 

Technology and Information System (IT/IS) in Spare Parts Building Industries of Iran’s 

Automobiles, Human Sciences MODARES, Vol. 3, 2007, p. 1. (in Persian) 

 

30) Proposing a Strategic International Market Entry Model for Automotive Industry of Iran, 

Human Sciences MODARES, Vol. 1, 2007, p. 213. (in Persian) 

 

31) The Relationship between IT and Firms' Performance: A Meta Analysis on Factors 

Measurement in Productivity Paradox, Iranian Journal of Trade Studies, Vol. 42, spring 

2007, pp.263-299. (in Persian) 

 

32) Diagnosing the Strategic Power of SAIPA (Automobile) Company to Inter in Global 

Markets: The Study of Organizational Internal Factors, Quarterly Journal of Management 

Thought, No. 2, 2007, pp. 29-67. 

 

33) Designing a Model of Mathematical Scanning for Selecting of Key Problem in EFQM, 

Humanities Journal of Modares, 2007. (in Persian) 

  

34) Export Marketing of Iran's Rug (Carpet): A Survey of Effective Factors and Diagnoses, 

Iranian Journal of Trade Studies, Vol. 43, summer 2007. (in Persian) 

 

http://www.magiran.com/magtoc.asp?mgID=1956&Number=39&Appendix=0&lanf=En
http://www.magiran.com/magtoc.asp?mgID=1956&Number=39&Appendix=0&lanf=En
http://www.magiran.com/magtoc.asp?mgID=1956&Number=46&Appendix=0&lanf=En
http://www.magiran.com/magtoc.asp?mgID=1956&Number=44&Appendix=0&lanf=En
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35) A Survey on Measurement Intermediaries in the Relationship between Information 

Technology and Firm Performance: A Meta-Analysis Approach, Iranian Journal of Trade 

Studies, Vol. 11, No. 42, Spring 2007, pp. 263-300. (in Persian) 

 

36) Employees' Social Status in Iranian public and Governmental Organizations: Effect of 

Individual, Organizational, and Social Factors. Singapore Management Review, Vol. 30, 

No1, 2008, pp. 76-98. 

 

37) The Role of Intellectual Propertiy in Creating of Competitive Advantage, Daneshvar 

Journal, No. 32, 2008, pp. 109-124. (in Persian) 

 

38) Designing a Mathematical Screening Model to Select the Key Problems in EFQM 

Excellence Model, Journal of Modares (Management), Vol. 12, No. 1, Spring 2008, pp. 1-

32. (in Persian) 

 

39) The Role of Intellectual Property in Competitive Advantage, Journal of Daneshvar, Vol. 

32, 2008. (in Persian) 

 

40) The Impact of Civil Oversight on the Motivation of Tehran Police Department, Police 

Management Studies Quarterly (PMSQ), Vol. 3, No. 1, Spring 2008, pp. 40-52. (in 

Persian) 

 

41) Designing a Model of Fuzzy Integrated Marketing Communication: A Case Study of 

Export and Medical Equipment Industry, Journal of Management Vision, Vol. 29, summer 

2008, pp. 89-137. (in Persian) 

 

42) Designing a Model of Effective Factors on Salespersons Performance with Structural 

Equation Approach, Journal of Management Vision, Vol. 29, 2008, pp. 253-275. (in 

Persian) 

 

43) A Survey on the Factors Affecting Export Marketing of Soft ware Products, Journal of 

Modir, NO. 22 &23, 2008, pp.93-124. (in Persian) 

 

44) A Model of Factors Effect Salespeople Performance: Structural Equation Modeling 

Approach, Journal of Business Management, Vol. 29, 2008, pp. 253-274. (in Persian) 

 

45) National Technomart in Iran; Conceptual Framework and Operational Implications, 

Strategic Management Thought, Vol. 1, 2008, p. 225. (in Persian) 

 

46) Conceptualization of Marketing Excellence in Manufacturing Companies Based on 

Qualitative Approach, Journal of Business Management, Vol. 31, 2009, pp. 31-53. (in 

Persian) 

 

47) The Role of Intellectual Capital in Competitive Advantage (A Case Study on Two 

Automobile Maker Companies in Iran), Daneshvar Raftar, Vol. 32, 2009, p. 109. (in 

Persian) 

 

48) Effective Factors of Customers Reliability in Electronic Commerce Based on B2C Model, 

Humanities Journal of Modares, Vol. 2, 2009, pp. 93-118. (in Persian) 

 

49) Engineering the Business Culture of Iran, Journal of Cultural Research Letter, No. 5, 

2009, pp. 39-60. (in Persian) 

http://www.magiran.com/magtoc.asp?mgID=3491&Number=29&Appendix=0&lanf=En
http://www.magiran.com/magtoc.asp?mgID=5667&Number=3&Appendix=0&lanf=En
http://www.magiran.com/magtoc.asp?mgID=3491&Number=31&Appendix=0&lanf=En
http://www.magiran.com/magtoc.asp?mgID=3681&Number=32&Appendix=0&lanf=En
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50) Fuzzy Marketing Mix Modeling: A Case Study of Automobile Battery Industries, Iranian 

Journal of Trade Studies (IJTS), Vol. 13, No 51, Summer 2009, pp. 241-270. (in Persian) 

 

51) Techno-Mart, the Lost Chain of Management System and Technology Transactions: 

Designing a National Level Model, Journal of Management Research, Vol. 1, 2009, pp. 

133-155. (in Persian) 

 

 

52) Conceptualizing of Marketing Excellence in Manufacturing Industries with Qualitative 

Approach, Journal of Management Perspective, No. 31, Summer 2009, pp. 43-62. (in 

Persian)   

 

53) Designing the Organizational Performance System of Police (NAJA), Quarterly Journal of 

Police Knowledge, Vol. 3 &4, Fall and Winter 2009, pp. 48-62. (in Persian) 

 

  

 

54) Measurement and Sensitivity Analysis of Relative Efficiency in Non Petroleum Export 

Countries, A DEA Approach, Quarterly Journal of New Economy & Commerce, Vol. 5, 

N0, 17& 18,  Summer and Fall 2012, pp. 119-137. (in Persian) 

 

55) The Effective Factor on Consumer Trust in E-Commerce (B2B Model), Management 

Science in Iran (Modares), Vol. 3, No. 2, Summer 2009, pp. 93-118. (in Persian) 

 

56) Fuzzy Integrated Marketing Communication: The Case Study of Sport and Medical 

Equipment Industries, Management Vision, Vol. 8, No, 29, Winter 2009, pp. 89-137. (in 

Persian) 

 

57) Conceptualization of International Entrepreneurial Marketing in the Iranian 

Entrepreneurial Firms: Food Industry Sector, Journal of Entrepreneurial Development, 

Vol. 2, No. 5, Autumn 2009, pp. 31-54. (in Persian) 

 

58) Conceptualization of Marketing Mix for Iranian Food SMEs, Business Management 

Perspective, Vol. 9, No. 2(35), 2010, pp. 27-42. (in Persian) 

 

59) The Influence of the Internet on Channel of Export in SMEs, Journal of Business 

Administration Research, Vol. 2, No. 3, Spring & Winter 2010, pp. 1-31. (in Persian) 

 

60) Mapping of Social Capital in Small and Medium Enterprise Strategies Based on the Ansof 

Product Market, Quarterly Journal of New Economy & Commerce, Vol. 5, N0, 19,20, 

Winter and Spring 2010, pp.  61-82. (in Persian) 

 

61) Deliberation in Paradigmatic Foundation and Paradigm-Mapping of Inter-Disciplinary 

Studies: A Case of Entrepreneurial Marketing, Interdisciplinary Studies in the Humanities, 

Vol. 2, No, 1, Winter 2010, pp. 119-148. (in Persian) 

 

62) A Review and Critique of the Corporate Ranking Streams, Management Research in Iran 

(Modares), Vol. 14, No, 3, Fall, 2010, pp. 145-172. (in Persian) 
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63) The Impact of Performance on Human Resource Improvement in Police Department 

(NAJA), The Quarterly Journal of Police Management Studies, No. 4, Winer 2010, pp. 

547-562. (in Persian) 

 

64)   Evaluation of Marketing Mix in Iran’s Football Supper Liege: Perspective of Managers 

in Sport Organization and Football Federation, Journal of Sport Management, No. 5, 

Summer 2010, pp. 5-19. (in Persian) 

 

65) The Study of Firms' Ranking Approaches: A Critical Review and Model Development, 

Humanities Journal of Modares, Vol. 14, No3, 2010, pp. 145-172. (in Persian) 

 

66)  Determining the Technology Information and Communication of Sport Faculties and 

Their Relationship with Entrepreneurial Emotion of Iranian Student, Journal of Sport 

Management Reviews, No. 28, Autummn 2010, pp. 13-23. (in Persian) 

 

67)  The Study of Internal Factor of Organization on Operational Budgeting in Police 

University, Journal of Human Resource Management Development and Logistic, NO. 21, 

2010, pp. 125-162. (in Persian) 
 

68) Promotion Mix Modeling by Fuzzy Approach (A Case Study of Automobile Battery 

Industry), Quarterly Journal of Business Management, Vol. 5, 2010, p. 41. (in Persian) 

 

69) The Evaluation of Marketing Mix Factor (7P) in Iran Football Premier League from 

Physical Education Organization and Football Federation Managers' Viewpoints, Sport 

Management, Vol. 5, 2010, p. 5. (in Persian) 

 

70)   Explaining the Status of Ethnic Diversity Management as a Forgotten Factor of 

Productivity in the Country Cultural Macro Management, Journal of Cultural Engineering, 

VOL. 5, NO. 53&54, 2011, pp. 44.59,  (in Persian) 

 

71)  Conceptualizing the Role Entrepreneur in Home Business Marketing, Journal of 

Marketing Management, NO. 11, 2011, pp. 63-84. (in Persian)  

 

72) Network Marketing and Pyramid Structure, Commercial Surveys, VOL. 9, NO. 49, 2011, 

pp. 20-36. (in Persian) 

 

73)  Efficiency Evaluation of Competitive Advantage in Iran with Compare to Selected 

Countries Based on Porter’s Diamond Model: DEA Approach, Journal of Business 

Management, Vol. 3, No. 9, Autumn 2011, pp. 91-112. (in Persian) 

 

74)  Evaluate the Efficiency of Public Banks Compare to Privet Bank in Iran, Journal of 

Business Management Perspective, Vol. 10, No., 6 (39), Summer, 2011, pp. 93-116. (in 

Persian) 

 

75)  Design of the Marketing Excellence Model in Manufacturing Industries Based on Mixed 

Approach, Journal of Management Research in Iran (Modares), Vol. 15, No. 1, Spring 

2011, pp. 209-230. (in Persian) 

 

76) Conceptualization of Integrated Brand Engagement (IBI) Grounded Theory Strategy: A 

Case Study of Iran Automobile Industry. The International Journal of Humanities. Vol. 

18, N0. 2, Spring 2011, pp133-150.  

 

http://www.magiran.com/magtoc.asp?mgID=5646&Number=5&Appendix=0&lanf=En
http://www.magiran.com/magtoc.asp?mgID=5990&Number=5&Appendix=0&lanf=En
http://www.magiran.com/magtoc.asp?mgID=5990&Number=5&Appendix=0&lanf=En
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77) Investigating Internal Organizational Factors Affective on Operational Budget in Police 

University, Quarterly Development Management of the Human Resources and Logistics, 

Vol. 6, No. 21, Autumn 2011, pp. 135-162. (in Persian) 

 

78) Mobile Advertising: An Investigating of Factors Creating Positive Attitude (A Study of 

Iranian Customers), Journal of African Marketing Management, Vol. 5(2), 2011. PP. 394-

404. 

 

79) Design of Marketing Excellence Model in Manufacturing Industries Based on mixed 

Approach, Management Research in Iran, Vol. 1, 2011, p. 209. (in Persian) 

 

80) Impact of Performance Appraisal on Human Resources Development in the IRI Police 

Headquarter, Police Management Research, Vol. 4, 2011, p. 547. (in Persian) 

 

81) Effects of Ethnic Tourism Development on Social and Cultural Issues: a Study of Tourism 

Target Villages in Kermanshah Province, Urban Management, Vol. 26, 2011, pp. 163-

180. (in Persian) 

 

82) Designing the Model of Strategic Planning in Technology with Combined Intelligent 

Approach, Journal of Public Management Research, No. 14, Winter 2011, pp. 23-39. (in 

Persian) 

 

83) Designing the Model of Customer Agility and Competitive Activity. African Journal of 

Business Management, Vol. 5, No. 33, 2011, pp. 12915-12928. 

 

84) Design the Model of Customer Agility with Organizational Dynamic Capabilities 

Approach, New Marketing Research Journal, No. 4, Spring 2012, pp. 1-24. (in Persian) 

 

85) Identification and Verifying the Entrepreneurial Promotion Mix Via Innovative Approach 

in Iranian Entrepreneurial Enterprises, Research Journal of International Studies, 23, 2012. 

pp. 53-69.  

 

86) Conceptualization the Entrepreneurial Decision Making Process in Entrepreneurial Small 

& Medium Size Enterprises, Journal of Change Management, No. 8, Winter 2012, pp. 52-

69. (in Persian) 

 

87) Organizational Capabilities and Company Brand Positioning: A Grounded Theory 

Approach, Journal of Strategic Management Thought, Vol. 6, No. 1, Spring and Summer 

2012, pp. 35-72. (in Persian) 

 

88) Competition: A Missing Link in Brand Extension Evaluation Process, Iranian Journal of 

Management Sciences, Vol. 7, No. 26, 2012, pp. 49-70. (in Persian) 

 

89) Investigating the Role of Word of Mouth on Consumer Brand Equity Creation in Iran's 

Cell-Phone Market, Journal of Knowledge Management, Economics and Information 

Technology, Issue 8, Feb. 2012,  pp.1-15. 

 

90) Identify and Prioritize Public Policy Marketing Mechanisms and Tools in Iran: Mixed 

Method Approach, Journal of Business Management Perspective, No. 11, autumn 2012, 

pp. 35-58. (in Persian) 

 

http://www.magiran.com/magtoc.asp?mgID=1195&Number=26&Appendix=0&lanf=En
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91) Identifying  and Verifying Entrepreneurial Marketing Mix From Islamic Religious 

Viewpoints of the Top Entrepreneurs in Small and Medium Sized Enterprises, Journal of 

Entrepreneurship Development, Vol. 5, No. 4, Winter 2012, pp. 107-128. (in Persian)  

 

92) Alternative Approaches for Strategy Designing in Uncertain Conditions: An Analytical – 

Comparative Approach, Journal of Public Management Research, No, 18, winter 2012, pp. 

45-63. (in Persian) 

 

93) The Conceptual Mapping of Social Capital in Entrepreneurial Firms Marketing, 

Organizational Resource Management Journal, Vol. 2, No 1, spring 2012, pp. 67-90. (in 

Persian) 

 

94) The Promotion of Innovation in Developing Countries: A Review on Economic 

Development in Iran, Journal of Science and Technology Policy, No. 3, Spring 2012, pp. 

101-119. 

 

95) The Two-Level Conceptual Model of Salespersons Performance Determinants, Journal of 

Business Management Perspective, Vol. 2, No. 9, spring 2012, pp. 61-80. 

 

96) The Design of Organizational Strategic Value Creation Model, Journal of New Thought in 

Management, No. 3, Spring 2012, pp. 33-64.(in Persian) 

 

97) The Design of Customer Agility Model with Organizational Dynamic Capability 

Approach: A review of IT Competency Role, Entrepreneurial Intelligence, Journal of New 

Marketing Research, Vol. 1, No. 4, Spring 2012, pp. 101-119. . (in Persian) 

 

98) Designing of Work Groups Performance Evaluation Model: Multi Level DEA Approach, 

Organizational Resources Management Research, Vol. 2, No.3, fall 2012, pp. 1-22. (in 

Persian) 

 

99) Designing the Evaluation Model of Work Groups Performance: Verification and 

Extension Model of Robust Data Envelopment Analysis, Journal of Management 

Improvement, Vol. 4, No. 18, pp. 34-56, winter 2012.  (in Persian) 

 

100)  Effective Factors of Corruption in Sport Organizations (Case Study: Football 

Federation of I.R Iran), Sport Management, Vol. 14, 2012, p. 109. (in Persian) 

 

101) An Investigation of Factors Affecting on the Coordination of Multi-Channel 

Distribution from Manufactures Perspective, Journal of Business Management, Vol. 11, 

2012, p. 1.. (in Persian) 

 

102) Measuring Relative Efficiency of Competitive Advantage Iranian Using Quantitative 

Porter Diamond Model, Comparing to Selective Countries - DEA approach, Journal of 

Business Management, Vol. 9, 2012, p. 91. (in Persian) 

 

103) The Relationship between Country e-Readiness and Effectiveness of Applying 

Information Technology in Firms using Meta-Analysis Approach, Journal of Information 

Technology Management, Vol. 8, 2012, p. 81. (in Persian) 

 

104) Technology Development of the Non-Governmental Sector in Iran: Investigation the 

Motivational Factors, Barriers and Enhancement Methods, Management Studies 

(Improvement and Change), Vol. 65, 2012, p. 127. (in Persian) 

http://www.magiran.com/magtoc.asp?mgID=5990&Number=14&Appendix=0&lanf=En
http://www.magiran.com/magtoc.asp?mgID=5646&Number=11&Appendix=0&lanf=En
http://www.magiran.com/magtoc.asp?mgID=5646&Number=9&Appendix=0&lanf=En
http://www.magiran.com/magtoc.asp?mgID=5646&Number=9&Appendix=0&lanf=En
http://www.magiran.com/magtoc.asp?mgID=5649&Number=8&Appendix=0&lanf=En
http://www.magiran.com/magtoc.asp?mgID=5649&Number=8&Appendix=0&lanf=En
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105) The Influence of the Internet on Conduct the Channel of Export in SMEs, Business 

Management Research, Vol. 3, 2012, p. 1. (in Persian) 

 

106) Designing the Process Model of Robust Strategy under Uncertainty, Journal of 

Strategic Management Strategy, Vol. 2, No, 5, Spring 2012, pp- 83-110. (in Persian) 

 

107) Identification and Explanation of Effective Factors on Iran’s Transition to Learning 

Economy, Quarterly Journal of Economic Strategy, Vol. 2, No. 5, summer 2013, pp. 155-

192. (in Persian) 

 

108) An Analysis of Quality Challenges In Higher Education, Journal of  Strategy of 

Culture, No. 1, Spring 2013, pp.173-2006. (in Persian) 

 

109) The Impact of Music on Customer purchase with Mediating Role of The Retain 

Time of Customer in Store, Journal of New Marketing Research, Vol. 9, Summer 2013, 

pp. 69-84. (in Persian) 

 

110) Azizi, Shahriar Kodadad Hosseini, Hamid, and Roosta, Ahmad, Multi-Level 

Analysis of Salesperson Performance, Determinants, Intl. Journal of Humanities, 2012, 

Vol. 19 (4), pp.183-210. 

 

111) Rethinking the National Innovation System Functions Based on Viable System 

Model: A Theoretical Discussion and a Comparative Analysis, Middle-East Journal of 

Scientific Research, Vol. 16, No. 10, 2013, pp.1383-1392. 

 

112) The Comparison of Product and Corporate Branding Strategy: A Conceptual 

Framework, Journal of Business and Management, Vol. 14, No. 2, 2013, pp. 41-48. 

 

113) Study the Impact of Brand Equity on Impulse Buying: Mediating Role of Product 

Attributes (Mobile Phone Industry), American Journal of Scientific Research, Accepted 

for Publication, Issue 97. 

 

114)   Higher Education Policy Analysis in the Fifth Development Plan Using System 

Dynamics, Journal of Science & Technology Policy, Vol. 5, No. 4, Summer 2013. (in 

Persian) 

 

115) Designing a Model of Brand Equity for Sports Industry of Iran: Football Premier 

League (A Case Study) , International Journal of Academic Research in Business and 

Social Sciences, November 2013, Vol. 3, No. 1, pp. 681-693. 

 

116) Brand Identification Model of Sport Industry: A Case Study of Iran Prologue, 

Research Journal of Recent Sciences, Accepted for Publication. 

 

117) Designing Customer Profitability Model for Organizations: A Case 

Study of Electronic Industry in Iran, Journal of Management Research in Iran (Modares), 

Vol. 17, No. 1, spring 2013, pp. 73-94. (in Persian) 

 

118) A Study of Reliability in Sport Clubs on Cohorts with Social Marketing 

Approach, Journal of Sport Management, Accepted for Publication, 2013. (in Persian) 
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119) Developing the model of customer value and loyalty: The effect of 

innovation and responsiveness to the customers, International Bulletin of Business 

Administration, 14, April 2014, pp. 82-94. 

 

120) Investigating the effect of emotional and social stimulants of store 

atmosphere and prices on the customers' satisfaction and loyalty, Management Science 

Letters, 3, 2013, pp. 1521–1528. 

 

121) A New Model of Petrochemical Technology Strategic Planning, 

International Journal of Business Administration, Vol. 4, No. 2; 2013, pp.57-73.  

 

122) Customer Relationship Management and Organizational Performance: 

A Conceptual Framework Based on the Balanced Scorecard (Study of Iranian Banks), 

Journal of Business and Management, Vol. 10, No. 6, May. - Jun. 2013, PP 18-26 

 

123) Impact of Market Orientation and Entrepreneurial Orientation on 

Export Performance, International Journal of Management Research and Review, Vol. 3, 

No. 5, 2013, pp. 2249-2293. 

 

124) An Architectural Framework for IT Innovation Systems: A Case Study 

on IT Diffusion in Iran, European Journal of Scientific Research, Vol. 106, No. 3. , 2013. 

                                 

125) Iran’s Transition to Learning Economy: Exploring the Intervening Role of 

Information and Communication Technology, European Journal of Scientific Research, 

Vol. 107 No. 3. 2013. 

 

126) A Survey and Study of Capabilities and Emotional Intelligence of 

Employees at Work Place: A Case Study of Automotive Industry in Iran, JKL Journal, 

September 2013, pp. 351-365.  

 

127) Conceptualization of Integrated Brand Engagement (IBE) with Globalization 

Approach and Grounded Theory Strategy (The Case of Automotive Industry), Iranian 

Journal of Trade Studies (IJTS), Vol. 68, 2013, pp. 203-23. (in Persian) 

 

128) The Effect of Music on Store Shopping: Mediating Role of the Time 

Spent of Customer in Store, Journal of New Marketing Research, Vol. 2, 2013, pp. 175-
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80) Exploring the Model of Assessment Moderators in Information Technology and Firms-

level Firm-level Financial Performance Relationship (PhD) 

81) Designing a Mathematical Screening Model to Select Key Problems in EFQM Excellence 

Model in Industrial Organization (PhD) 

82) The Model of Selection and Retention of Supplier & Distributor Companies from Mutual 

Perspective by Using Capability Approach (PhD)  

83) Coordinating the Multi Channels of Distribution by Using Capability Approach (PhD) 

84) Developing Firm Export Performance Model: The Effect of Export promotion programs 

Environmental Factor(PhD)  

85) Designing an International Entrepreneurial Marketing Pattern in IRAN Industrial Firms, 

Mix Method Approach(PhD) 

86) Designing of Sport Marketing Model in Football Premier League in Iran (Ph.D) 

87) Model Designing of Integrated Brand Engagement (IBE) Based of Globalization 

Approach: The case of Iran Automobile Industry(PhD)  

88) Developing a Policymaking Model for Advertising Effectiveness in Iran Insurance Industry 

(Ph.D) 
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89) Designing Technology Strategic Planning Based on Hybrid Intelligence (Case Study: 

Petrochemical Industry) (Ph.D) 

90) Designing Model of effects of Emotional Intelligence on Customer Satisfaction with 

Consideration the role of Marketing Effectiveness (Ph.D) 

 

XII. Courses, Seminars, and Workshop Taught: 

Strategic Management M.B.A. &  Ph.D 

Workshop 

Advanced Marketing Management M.B.A. &  Ph.D 

Workshop 

Research Methods  M.B.A. &  Ph.D 

Workshop 

Productivity Management Ph.D, Workshop 

Strategic Management of Project Ph.D 

Strategic Management of Science and Technology Ph.D 

Innovation Management Ph.D, Workshop 

 

************************************************************ 


